


 
       
       
       
       
       
       
       
       
       
       
       
       
       
      
       
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  Sample Question 
    online questionnaire 
  
 
 
 
 
 
 

Respondents are taken to 
an online questionnaire, 

where they answer 
questions about each ad 

being studied.
  
  
  
  
  
  
  
  

AdEffect™
  

1a. How would you rate this ad for its effectiveness? 
 

Excellent  
Good  
Fair  
Poor  

 
1b. Which of the following effects did this ad have as a 
result of seeing/reading it when you first looked through 
the issue? (Please check ALL that apply.)  
 

Made you aware of something about the company 
or its    products that you did not know before.  

Caused you to take or plan to take some action 
and/or suggest a solution to a problem or a better way of 
doing things.  

Intensified existing positive feelings about the 
product and/or helped you decide that this company's 
product is better than other products.  

Reminded you of something you already know 
about the company or its products/services.  

None of the above  
  
1c. Whether you remember seeing this ad before or not, 
please look at it now. In as much detail as possible, 
please tell us your opinion about the advertiser and the 
product(s) advertised and what message you feel this ad 
is trying to convey. 
 

 
 
 

 



 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The AdEffect™  Report 
what’s included 

  AdEffect™ Excellent Good 
Advertiser Size Score Effectiveness Effectiveness 

AD A 1p4c 75 15% 60% 
AD B 1p4c 56 17% 39% 
AD C 1p4c 59 15% 44% 
AD D 1/2p4c 57 10% 47% 
AD E 2p4c 74 13% 61% 

     

Average for Category 64 14% 50% 
    
TOTAL ISSUE AVERAGE 68 17% 51% 

• Advertiser scores 
• Score averages size/color 
• Score averages by 

category 
• Reader traffic flow chart 

Sample Scores: 

SIZE/COLOR AVG. # Ads    
4 72 24% 48% 

19 65 20% 45% 
Two Page Color 
One Page Color 
Fractional Page 8 59 9% 50% 

Page Advertiser Net Effectiveness Provided Awareness Caused Action Built Preference Kept Customers Sold  

       
C.2 Ad A 80% 27% 7% 20% 34% 

       

CATEGORY AVERAGE 78% 26% 9% 19% 27% 

      

TOTAL ISSUE AVERAGE 76% 36% 9% 13% 22% 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The AdEffect™  Report 
  verbatim comments 
 

Numerous comments are provided on the message of the ad and 
the perception of the advertiser and products/services advertised. 

 

 
 The primary message they are trying to convey is that they are "creative" (which could mean that 

they have a wide variety of products or have unique application(s)). The secondary message is to 
check out their website.  From this ad I'm unsure as to exactly what business this company is in; 
the products imply manufacturing but they could also be menu consultants. 

 
 Food preparation is a work of art. 

 
 To try to create a more appealing visual for your food with "color" products.  However, the pasta 

does not appeal visually while the color palate is attention getting. 
 
 Classy, but a bit too artsy for the message. 

 SAMPLE VERBATIMS 

 The ad evokes pleasing sensory concepts, food and visual; uses words to associate to a 
completely non-related manufacturer; and for me, makes a connection (good food, good art, and 
good company. The plate of pasta indicates not only the quality of the food itself but also the 
effort to create an innovative, good looking, good tasting, etc. new food product. 

 HELPS MAKE FOOD LOOK BETTER. 
 
 Very communicative. 

 
 They will bring detail and savvy to your food items - make them look restaurant style. 

 

 




